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	ABSTRACT

	
	The changing context of legend narration and the difficulty of accessing legends are the background of legend preservation efforts. The purpose of this study is to describe the right strategy to preserve legends in accordance with the characteristics of the next generation and to utilize legends in the development of literary tourism interest. The theories used in this research are folklore and literary tourism. The method used in this research is the research and development model. This research is expected to contribute in the form of strategies that can be used to preserve legends as Indonesian cultural wealth that contains local wisdom. In addition, this research product is expected to develop interest in literary tourism in order to increase the independence, progress and competitiveness of the nation. 
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INTRODUCTION
A legend is a folklore that is considered by the storyteller as an event that really happened in the past, is secular, and is set in the world we live in (Amir, 2013; Bronner, 2007; Brunvand, 2010; Danandjaja, 2002; Dorson, 1980; Taum, 2011). Therefore, legends can be understood by relating them to their context. Bauman (1975) and Badrun (2003) write that situational context and cultural context are very important aspects. Things that need to be observed in the context of the situation are the time when the legend is told, the purpose of telling the legend, the equipment or media used in telling the legend, and the narration technique. Meanwhile, what needs to be observed in the cultural context is in what culture the legend is told to understand folklore. By understanding the context, the local wisdom of the people who own the speech contained in the legend can be understood. 

Legends must be preserved (Asnawi, 2019; Danandjaja, 2002; Wiguna, Muhamad Zikri; Alimin, 2018). In the 1945 Constitution of the Republic of Indonesia Article 20, Article 21, and Article 32, as well as Law of the Republic of Indonesia Number 5 of 2017 concerning the Promotion of Culture, it is mandated that legends (folklore/oral traditions) as one of the elements of culture, need to be preserved to advance the nation. However, this will not be realized if there is no transmission or inheritance of legends. The transmission is currently experiencing problems due to changes in the context of the legend telling situation. For example, during an eclipse, Sundanese people usually tell the story of Nini Anteh to their children to teach the phases of the moon that play an important role for agrarian society (Harini & Rostiyati, 2018). In the storytelling, sometimes it does not use media and the speakers tell the legend traditionally, namely "by word of mouth" and the storytelling technique is carried out by utilizing the speaker's memory of the story obtained from the previous generation (Harini, 2016; Hutomo, 1991; Rusyana, 2000). Based on observations of students, especially ethnic Sundanese (as the folk of the Nini Anteh legend) who contracted the Nusantara Literature course in 2021, during the eclipse, there was no activity of narrating the Nini Anteh legend or other legends related to the eclipse by their parents so that they did not know the local wisdom contained in the Nini Anteh legend. 

As the next generation of the nation, students play a very important role as a milestone in preserving legends. What the younger generation faces to be able to preserve legends is not easy, especially since there is a negative stigma against the younger generation. Based on the results of a search for previous research through the Google Scholar page on January 22, 2022, 25,000 writings were obtained that included "the younger generation is less concerned about tradition". This stigma is inversely proportional to the image of the senior generation who care about tradition. Based on the search results through the Google Cendikia page on January 22, 2022, 27,600 posts were obtained that showed this. 

Based on this background, this research intends to find the right strategy used to preserve legends by placing students as the milestone of legend preservation. In addition, this research also intends to create a product for developing interest in legend-based literary tourism. This research product is expected to be a synergy between academics, legend-owning communities, and stakeholders in order to increase the independence, progress, and competitiveness of the nation. Legends are found throughout Indonesia and even the world. Each region has different folk characteristics so that legend preservation strategies may differ from one region to another. In this study, the researcher limited the research to the West Java region because the researcher has regional language skills that are qualified in Sundanese. This is motivated by the opinion of Danandjaja (2002), Spradley (2006), and Taum (2011), which require researchers to master the local language of the speakers. which requires researchers to master the speakers' local language in order to fully understand the folk and lore. 

Based on the background and problem restrictions above, the problem formulations in this study are: 1) How is the legend preservation strategy in West Java in accordance with the characteristics of the next generation by placing students as the milestone of legend preservation? 2) What products can develop interest in legend-based literary tourism, especially in West Java? 

The purpose of this research is to describe the right strategy to preserve legends in West Java in accordance with the characteristics of the next generation. In addition, this research aims to produce products that can develop interest in legend-based literary tourism, especially in West Java.

METHOD

This study utilized the research and development method. This was based on the need to find suitable strategies and products to preserve legends based on the present context. This research includes needs analysis, product design, product development, and product evaluation (Sugiyono, 2018). (Sugiyono, 2018). 

In order for the legend preservation strategy to match the characteristics of the next generation, this research places students as the milestone of legend preservation. Therefore, students who contracted the Nusantara Literature course (ID 105) were involved as respondents in formulating the strategy. As for the product that will be developed later, it depends on the results of filling out questionnaires and interviews with respondents. 

To analyze the needs of students, questionnaires and in-depth interviews were first given to identify a map of problems in preserving legends based on their perspectives. The questionnaires and interviews were conducted online to minimize the spread of Covid-19. The questions given refer to legends as one of the objects of cultural promotion which is a type of folklore or oral tradition listed in Law of the Republic of Indonesia Number 5 of 2017 concerning the Promotion of Culture.

After conducting a needs analysis, the next step is to design a product based on student needs in an effort to preserve the legend. The output at this stage is the product design in the form of a legend preservation strategy needs. After designing the product, product development was then carried out. In developing the product, the researcher was assisted by a team to realize the product, namely the legend preservation strategy and the development of tourism interest. After the product is made, the next product evaluation is carried out by redistributing the questionnaire to then measure its validity so as to produce a validated product. With this flow, it will produce a "Legend Preservation Strategy and Legend-Based Tourism Interest Development".  


To achieve the research objectives. This research uses research instruments to obtain the necessary information. The following is a problem identification grid for the first problem formulation.

Table 1 Identification grid of problems in preserving legends

	No.
	Component 
	Indicator 
	Instrument items
	Source 

	1
	Situational context
	The existence of legends
	1, 2, 3
	(Law of the Republic of Indonesia Number 5, Article 24 of 2017 concerning the Promotion of Culture) 

(Badrun, 2003; Bauman, 1975)


	2
	
	Legend time
	4
	

	3
	
	Purpose of legend telling
	5
	

	4
	
	Legend telling tools or media
	6
	

	5
	
	Legend telling technique or style 
	7
	

	6
	Cultural context
	Religious system and religious ceremonies
	8
	

	7
	
	Community systems and organizations 
	9
	

	8
	
	Knowledge system 
	10, 11, 12
	

	9
	
	Language
	13, 14
	

	10
	
	Arts 
	15
	

	11
	
	Living livelihood system
	16, 17, 18
	

	12
	
	Technology systems and equipment 
	19, 20
	


To identify problems in legend preservation related to the components of situational context and cultural context, I measured these problems with a questionnaire with a Likert Scale consisting of five options, namely: 5 = strongly agree, 4 = agree, 3 = moderately agree 2 = disagree, and 1 = strongly disagree. (Sugiyono, 2018). The following is a questionnaire that will be distributed to informants via google form. 

Table 2: Informant Response Questionnaire

	No.
	Assessment Item
	Score

	
	
	5
	4
	3
	2
	1

	Situational context

	1
	I know the legends from my region 
	
	
	
	
	

	2
	I know legends from other regions 
	
	
	
	
	

	3
	I know legends from other countries 
	
	
	
	
	

	4
	I know the time of the legend
	
	
	
	
	

	5
	I know the purpose of the legend
	
	
	
	
	

	6
	I know the tools or media that are commonly used during legend telling
	
	
	
	
	

	7
	I know the technique or storytelling style of legends
	
	
	
	
	

	Cultural context

	8
	I know the religious system and religious ceremonies represented through legends
	
	
	
	
	

	9
	I know the societal systems and organizations represented through legends
	
	
	
	
	

	10
	I am aware of a knowledge system related to nature represented through legends.
	
	
	
	
	

	11
	I am aware of the knowledge system related to social relations represented through legends.
	
	
	
	
	

	12
	I am aware of the moral values represented through legends 
	
	
	
	
	

	13
	I understand the local language used to narrate the legend. 
	
	
	
	
	

	14
	I can tell legends using local language
	
	
	
	
	

	15
	I can recognize the art represented through legends
	
	
	
	
	

	16
	I know the livelihood system represented through legends
	
	
	
	
	

	17
	I know that legends can be utilized as a livelihood 
	
	
	
	
	

	18
	I learned that legends can be transformed into various forms 
	
	
	
	
	

	19
	I know that legends that are told orally are structured using memory  
	
	
	
	
	

	20
	I know that legends represent the technology and tools of the society that owns the legend
	
	
	
	
	


After completing the questionnaire, the informants were then interviewed. Here is a list of those interviews. 

Table 3. List of Informant Interviews

	No.
	Legend Maintenance and Utilization Component
	Source 

	Legend Preservation Component

	1
	Are the legends in your area preserved? 
	(Law of the Republic of Indonesia Number 5 of 2017 concerning the Promotion of Culture, n.d.)

	2
	If so, how do you preserve the legend?
	

	3
	Do you think preserving legends is important?
	

	4
	If yes, why is that?
	

	5
	Who plays an important role in preserving legends in your area?
	

	6
	Why does this person play an important role in preserving legends in your area?
	

	7
	Do you play an important role in the preservation of legends?
	

	8
	If yes, why is that?
	

	9
	How do you maintain the noble values contained in the legend?
	

	10
	Do you often tell legends in your daily life? 
	

	11
	Do you tell legends to your friends?
	

	12
	Do you tell legends to your younger siblings?
	

	Legend Utilization Component

	13
	Do you think legends can be utilized today?
	(Law of the Republic of Indonesia Number 5 of 2017 concerning the Promotion of Culture, n.d.)

	14
	How can you use legends to benefit your life?
	

	16
	What innovations do you think would be good to make the legend useful?
	

	17
	What can be done to make legends adaptable to change?
	

	18
	What media is suitable for preserving and utilizing legends? 
	

	19
	Why is it suitable for preserving and utilizing legends?
	

	20
	If such media is created, will you participate in the preservation and utilization of the legend?
	


The data obtained from table 2 is then calculated with a Likert Scale with the formula: T x Pn.

T = Total number of respondents who chose 

Pn = Choice of Likert score number 

After the score is obtained, then the interpretation of the calculation score is carried out by finding the highest score (x) and the lowest score (y) with the following formula: 

Y = highest Likert score x number of respondents 

X = lowest Likert score x number of respondents 

Once obtained, the data was then interpreted so that the current condition of the problems regarding the legendary inheritance system was known.  For the data in Table 3, it was interpreted qualitatively. 

RESULTS AND DISCUSSION

Legend Preservation Strategies that Match the Characteristics of the Next Generation by Placing Students as Legend Preservation Milestones
A legend preservation strategy is a careful plan of steps taken to preserve a legend. As part of culture, legend preservation strategies must be in line with existing laws. To be able to advance culture, the government states in the Law of the Republic of Indonesia Number 5 of 2017 concerning the Promotion of Culture that to advance culture, strategic steps are needed in the form of advancement efforts through development, utilization, and guidance in order to realize an Indonesian society that is politically sovereign, economically independent, and has a personality.

The conservation strategy that needs to be carried out is a comprehensive and multidisciplinary approach. Therefore, the conservation strategy must be carried out through the synergy of various parties. In addition to the efforts made by the government, academics also make these efforts. Based on observations, the majority of academics carry out transformation (development) as a form of preservation strategy. For example, transformation into book form (Harini, 2016; Pratama, Rezki Yudha; Putra, 2015; Zaharani et al., 2020).. Transformation into the form of illustrations (Amelia, Prisca; Purwaningsih, 2021; Arya Janottama & Arya Putraka, 2017; Musnur & Saputra, 2020).. Transformation into performance form (Daulay, Mhd. Anggie Januarsyah; Nasution, Abdul Haris; & Rifandi, 2021).. Transformation into a movie (Andayani & Jupriono, 2019; Sutandio, 2019; Wahid & Agustina, 2021).. Transformation into game form (Bagas, 2018). Apart from being carried out by academics, preservation strategies are also carried out by the community. One of these strategies is to present aspects of legends in tourist destinations that give rise to tourism literature. The strategy carried out is based on the results of identifying problems in preserving legends. The identification of problems was carried out by distributing google forms containing questions that had to be answered by students who contracted the Nusantara Literature course (122 students). The description of the questions is based on the identification instrument. The following are the results of the identification. 

Table 4. Results of Identification of Legend Preservation Issues
	No.
	Assessment Item
	Score

	
	
	5
	4
	3
	2
	1

	Situational context

	1
	I know the legends from my region 
	24 19,7%
	51

41,8%
	31

24,5%
	13

10,7%
	3

2,5%

	2
	I know legends from other regions 
	11

9%
	40

32,8%
	56

45,9%
	14

11,5%
	1

0,8%

	3
	I know legends from other countries 
	4

3,3%
	21

17,2%
	36

29,5%
	43

35,2%
	18

14,8%

	4
	I know the time of the legend
	0

0%
	13

10,7%
	46

37,7%
	43

35,2%
	20

16,4%

	5
	I know the purpose of the legend
	15

12,3%
	58

47,5%
	35 

28,7%
	13

10,7%
	1

0,8%

	6
	I know the tools or media that are commonly used during legend telling
	17

13,9%
	38

31,1%
	41

33,6%
	22

18%
	4

3,3%

	7
	I know the technique or storytelling style of legends
	8

6,6%
	28

23%
	44

36,1%
	37

30,3%
	5

4,1%

	Cultural context

	8
	I know the religious system and religious ceremonies represented through legends
	9

7,4%
	34

27,9%
	53

43,4%
	19

15,6%
	7

5,7%

	9
	I know the societal systems and organizations represented through legends
	3

2,5%
	27

22,1%
	44

36,1%
	40

32,8%
	8

6,6%

	10
	I am aware of a knowledge system related to nature represented through legends.
	12

9,8%
	55

45,1%
	43

35,2%
	12

9,8%
	0

0%

	11
	I am aware of the knowledge system related to social relations represented through legends.
	10

8,2%
	40

32,8%
	56

45,9%
	13

10,7%
	3

2,5%

	12
	I am aware of the moral values represented through legends 
	54

44,3%
	44

36,1%
	19

15,6%
	4

3,3%
	1

0,8%

	13
	I understand the local language used to narrate the legend. 
	8

6,6%
	31

25,4%
	51

41,8%
	21

17,2%
	11 

9%

	14
	I can tell legends using local language
	10 

8,2%
	28

23%
	34

27,9%
	34

27,9%
	16

13,1%

	15
	I can recognize the art represented through legends
	9

7,4%
	31

25,4%
	52

42,6%
	28

23%
	2

1,6%

	16
	I know the livelihood system represented through legends
	22

18%
	37

30,3%
	45

36,9%
	15

12,3%
	3

2,5%

	17
	I know that legends can be utilized as a livelihood 
	9

7,4%
	45

36,9%
	43

35,2%
	21

17,2%
	4

3,3%

	18
	I learned that legends can be transformed into various forms 
	25

20,5%
	47

38,5%
	43

35,2%
	5

4,2%
	2

1,6%

	19
	I know that legends that are told orally are structured using memory  
	42

34,4%
	54

44,3%
	23

18,9%
	2

1,6%
	1

0,8%

	20
	I know that legends represent the technology and tools of the society that owns the legend
	16

13,1%
	37

30,3%
	52

42,6%
	16

13,1%
	1

0,8%


Based on the results of the identification whose calculation results are listed in table 4, it appears that students do not fully know and recognize the legends found in the surrounding environment. The majority of students only know and recognize "enough". This can be seen from the answer "enough" which occupies the top position. The chart of each identification instrument is kept in the appendix. 

The younger generation, represented by the students who had filled out the google form, seemed to need a certain strategy to be able to preserve the legend. After analyzing the results of interviews through google form, it appears that the strategy that needs to be done is to adjust the media that is suitable for the intended target. The results of the interview are stored in the appendix. 

Based on the results of these interviews, internet and social media occupy the top spot that can be used to preserve legends. Therefore, web media was decided to be the media used. 

Products that can develop interest in legend-based literary tourism 

Legends are folktales that are considered by the storyteller as an event that really happened in the past, are secular in nature, and are set in the world we live in. (Bronner, 2007; Brunvand, 2010; Danandjaja, 2002; Dorson, 1980).. Legends belong to the category of folklore (oral literature). This is due to the dominance of storytelling elements from the collective memory of the community. Legends have a specialty with the life of Indonesian society and culture. Rusyana (2000) says that the characters in legends are humans who often have extraordinary traits, both in personality and skills. 

As folklore, legends are bound by contexts that have an impact on their transmission system (Harini, 2016, 2017). From the context, legends cannot be separated from the context of the situation and culture. Meanwhile, from the dissemination system, legends are migratory or can move so that they are often widely known in different regions. In addition, legends are often spread in the form of groupings such as cycles, which are a group of stories that revolve around a certain character or event. In Java, for example, the legends about Panji are part of this cycle grouping (Amir, 2013; Danandjaja, 2002).. 

Rusyana (2000) categorizes legends into two groups, namely legends of the spread of Islam and legends of heroes of community or cultural builders. The grouping is based on the actions of the perpetrators. The group of legends of the spread of Islam contains elements of the spread of Islam in certain places in Indonesia by actors who play clerical figures. Meanwhile, the group of legends of community or culture building heroes is related to the contribution of a figure to society whose activities are recognized by the community. In contrast to Rusyana (2000), Brunvand (2001) and Danandjaja (2002) classify legends into four groups. First, religious legends. The center of the story of religious legends is on a figure who is considered a saint or a person who has a very large contribution to the spread of religion. The narrative is closely related to the lives of pious people. Second, supernatural legends. The center of the story is a supernatural being or the experience of someone interacting with a supernatural being. Narratives are closely related to supernatural beings, ghosts, demons, supernatural places, and supernatural natural phenomena. Third, personal legends. The center of the story is on a character who is believed to have an important role in a society. The narrative is closely related to the character's life cycle. Fourth, local legends. The center of the story is the origin of a place, the name of the place, and the shape of the topography. The narrative relates to events in the past that have an impact on the present.  

Tourism literature is the study of literature with the help of tourism science. This concept is adapted from literary tourism, which examines literature with a tourism approach and tourism aspects contained in literary works. (Anoegrajekti, N., Saryono, D., & Putra, 2020).. Šambronská (2013) in his article wrote that the existence of fairy tales and legends contributes to tourism because it functions as a tourist attraction. In line with Šambronskă (2013), Hudson (2017) shows that the existence of the legend of Sun Loong the Dragon can attract tourists to come to the Golden Dragon Museum, Australia. Hovi (2016) wrote that the legend of Dracula attracts tourists to visit Romania. According to him, the legend of Dracula comes from history and fiction. The existence of versions of the Dracula legend shows cultural hybridization. In contrast to Hovi (2016) who views fictional stories as sparking tourists' curiosity about Romanian culture, Bacchilega (2007) shows that the existence of legends and traditions in tourist destinations is strongly influenced by economic and ideological factors as driving factors. In contrast to Bacchilega (2007), Harris (2015) shows that the existence of legend versions in tourist destinations is determined by the speakers of the legend. In line with previous research, legends in Indonesia have contributed to the development of tourism. Even between legends and tourism have a reciprocal relationship. (Harini, 2021, 2017)
Based on what has been described above and the results of interviews with students, the recommended product to be made is a web. The web is called https://wisatalegenda.com/. The following is the product display of Wisatalegenda.com
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Figure 1. Top view of https://wisatalegenda.com/
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Figure 2a. Homepage https://wisatalegenda.com/
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Figure 2b. Homepage https://wisatalegenda.com/
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Figure 3. Bottom View of https://wisatalegenda.com/
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Figure 4. Legend Distribution Map https://wisatalegenda.com/
This product contains 122 legends collected based on field studies. Here is a sample of the most popular legends. 
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Figure 5. View of Popular Stories Page https://wisatalegenda.com/
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< Bagikan Cerita

Segendo Toman Wisia Wondi

Malang. Sebuah wilayah yang meniliki banyak julukan, salah satunya adalah Kota Rekomendasi Cerita
Wisata. Tak heran, jika Malang dijuluki Kota Wisata, sebab kita bisa menemui
banyak sekali destinasi wisata di setiap sudut kotanya. Salah satunya adalah
Taman Wisata Wendit yang berlokasi di Desa Mangliawan, Kecamatan Pakis,
Kabupaten Malang, Jawa Timur. Taman Wisata Wendit ini disebut sebagai
“Kerajaan Monyet" karena begitu banyak monyet yang dapat dijumpai di dalamnya.
Taman Wisata Wendit ini dipercaya sudah ada sejak zaman Kerajaan, yakni
Kerajaan Singasari dan Majapahit. Di tempat ini, terdapat pula situs keramat Oleh Tasya Arkha Indra Siregar
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Figure 6. Sample Narrative of Legend Page https://wisatalegenda.com/
In the picture above, it can be seen that the Legend of Wendit Tourism Park and Sendang Widodaren Malang is the legendary story that gets the most appreciation in the form of stars, namely 305 stars from its readers. This results in the most popular legend story on the wisatalegenda.com web is the story written by Shafa Haura.  This product is still under development. Suggestions and input from various parties are highly expected for further development. 

CONCLUSION

The results of this study show that the preservation strategy that can be used is to use internet media and social media. This happens because internet media and social media occupy the top place that can be used to preserve legends. Therefore, web media was decided to be the media used. The recommended product to be made is a web. The web is named https://wisatalegenda.com/. Informants in this study were still limited to students who contracted Nusantara Literature courses, namely 122 informants. I suggest using more informants for future product development.
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